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National and international speakers / holding specialized workshops and panels / pres enting
selected articles / introducing and deserving recognition of sports brands according to twenty.
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TOPIC:

Future research in the sports industry / green sports, green economy and sustainable
development
Explaining emerging trends and the role of artificial intelligence in management and
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Branding ecosystem in the sports industry / new strategies for knowledge

development Successful brands in the international arena
Solutions for creating, sustaining and promoting sports brands/role and status
Knowledge-based companies in commercialization and development of industry S Wy g Crio drwgi g 5w 5y 10 iy Gits b 5y
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The role and position of sports brands in sports diplomacy for peace development f e
regionally and internationally Mot (g dilaio gdaw 49 )
Explaining the advertising and promotional capacity of the sports industry to 2 e ‘5"' L2l K MY 9 R ueﬁ)b o
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Sports club of yesterday, today, tomorrow and successful experiences of clubs S olRil @990 Sl g2 9193 ¢ 9501 ¢ 39 2 (i) 59 O
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International (future club)
The influence of the sports industry in the family and the role and place of sports
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events In the management and development of national and international brands
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Explaining and promoting healthy nutrition (sports supplements, food, diet, snack
and healthy drinks) for the health of athletes
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www.sportbrandfestival.ir




